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New Markets.

Identify the critical metrics or 

pre-conditions necessary for 

success.

HOW I CAN HELP YOU1

In my 
experience...

Having launched in 
5 new global 
markets across and 
managed multiple 
territories across 
EMEA, APAC and 
LATAM no single 
market has a pre-
existing bench-
mark.

Assessment of market entry strategy – 

direct, purchase or partnership – 

capabilities modelled and measured.

HOW I CAN HELP YOU3

A single country is representative of 

multiple markets; each with its own 

user, cultural and faith differences.
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